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| — Studio employe a large number of
THE PL AIN TRUTH expert portrait draftsmen and
painters, but that their business is
increasing so rapidly that they are
ARE YOU INTERESTED forced to educate new draftsmen
in knowing the plain, hed B and painters, and for this purpose
ab(‘)?llt tll:egme:h%d;nerg'i:;glds :f;} ;;;,‘: bave sought out the most skillful
ogut:% sohtgzﬁl;s and salesmen who ring . and talented young students that
g i they can find, and are trafning
'gf sIg. it :;vxll pay you to read the article them in the work. In order to
n Page 3 of this paper. give them practice and enable them
- . to reach the high state of proficien-
THE MANCHESTER CHAMBER cy which thefr firm requires, this
3 campaign is being put on and the
OF COMMERCE | plcture which Jrs. Smith will pres-
CONIPS ently tarn over to the agent will be
e used by these students as practice
; for something of this sort and an Work, bence the lack of all cost ex-
-, enlarged portrait of Baby Jane or cept for material used.
of mother and father seems to fill The agent produces some really
MTIONS 'l'o g real want in the average human high-grade portrait enlargements
me for Mrs. Smith’s inspection, and im-
Recognizing this as a perfect!ly mediately she visualizes the baby's
natural human emotion, the Man- pleture or some friend's picture
chester Chamber of Commerce wish- done in this style. Unless ghe is
es to warn the Manchester public

wise to the trap being set for her,
she eventually turns over to the!
agent & photograph, which the
pgent immediately proceeds to rave

against the manner in which this
human emotion is being commer-
cialized and exploited by self-styled

Metof Commerce

- Warns Against Question-
able House-te-House Can-
vassers— Cites Experi-
ence of “Mrs. Smith.”

t———

Pictures bave & strong appeal to
the human mind. This is particu-
larly true of a plcture of some
known place or familisr face, and
more especially is it true of & por-
trait of some friend or relative who
‘hes departed this life, or perhaps
the first picture of the youngest
member of the family.

The psychology of this appeal
has long been understood and com-
mercialized. Varlations of this
geemingly universal mental re-ac-
tion toward photographs have been
exploited, had their day, and been
forgotten. One exception to this
tule, however, is that of the en-
larged portrait with {ts more or
less ornate and pretentious frame
which is so familiar to everyone.
As long as most of us now living
can remember, these enlarged por-
traits in deep gilt frames have
pdorned the walls of homes &ll over
the land. Surprising as it may
seem, the appeal of this sort of art
treagure iz as strong today as ever.
The human heart seems to yearn

art studios throughout the country.

Wo less than threa such organiza-
tions ave at present operating in
Manchester, and the following is &n
actual example of the methods
which the representatives of one
such organization have employed.
This {s more or less common to all
of them and will undoubtedly be
recognized by many people who
have been approached.

The names used are, of courss,
fictitious.

Mrs. Smith, most anywhere in
Manchester, is busy with her house-
hold duties and her mind is fully
occupled with the task {n hand.
The bell rings and upon opening the
door, she is accosted by a pleasant
gpoken man or woman who repre-
pents himself (or herself) as an
agent for the Golden-Opportunity
A Btudto. This wonderfe! organ-
izatipn, it seems, proposes to give
to Mrs. Smith, absolutely free of
cost, & beautiful enlargement of any
portrait or spapshot that she will
lat them take. Mrs. Smith says,
“No, she has no such picture and
does not wish to buy any enlarged

rtrait.’” She may even tell th~m
that she has no money and cannot
afford to pay for any enlargement,
whereupon she is again assured
that this picture is given her abso-
lutely without expense, the only
cost to her being the actual mate-
rial used in producing the picture.

Pressed for an explanation, the
agent very glibly tells M:s. Smith

that the Golden-Opportunity Art

over as a wonderful subject, and
which would produce an exception-
slly fine picture.

Mrs. Smith may, or may not tell
her husband when he comes home
at night. The chances are that
it's hubby's picture and she keeps
At a dark pecret, fully expecting to
give him a pleasant surprise when
the work is completed.

In the course of time, & second
j Tepresentative calls, asking if Mrs.
Smith has been approached and it
the previous agent has collected any
money.  Hae impresses upon Mrs.
Smith that agents are not allowed
to collect any money until the fin-
ished work s delivered. Mrs.
Bmith's mind is thus set entirely at
rest snd any misgivings she might
Bave had are dope away with.

Eventually a third representative
o! the company cglls and submits
to her, & sketch which is in all prob-
ability nothing in the world except
avery Mnt solar print, hastily
sketehed ‘In. Mrs. Smith is not
kuthuhsﬁc over the sketch,
bat the agent glibly informs her
4.5 M) small additional payment
by ‘will have one of thelr skilled
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(continued)

parted to the Ohamber of Commerce
seem to bave been lucky, the finish-
ed work may bear some slight re-
semblance to the original photo-
graph. If it does, the agent's
work from here on is comparative-
ly simple, and he proceeds to tell
her how much improved the work
would be by the addition of a prop-
er frame and what a pity it would
be if this wonderful work of art
were not properly framed and hung
on her wall.

The cost of the materjal and la-
bor for the finished picture varies
with eircumstance. It may be
$3.98 or $14.76,.or some arbitrary
figure which sounds convincing, but
the price of the frame is another
matter, and usually brings the total
cost up to $18 or $24. In the
case of the particular Mrs. Smith
that this story is concerned with,
the original sketch was very poor.
The finished painting was equally
unattractive and she used every
argument that her courage would
permit to avold sccepting it, and
paying for it, but the agent finally
made elaborate promises to remedy
the eyes and to improve the mouth,
and meake it in every way satis-
factory, all the while having over
the high quality of the work and
telling her that one of their high-
est pald artists had personally ex-
ecuted the portrait, and as a final
argument to break down her resist-
ance, the agent tells Mrs. Smith
that the works of sgeveral highly
i skilled artists are to be placed on
| exhibition in the Chamber of Com-
merce rooms and that a prize is to
be offered for the best picture, this
prize to go to the owner of the plc-
ture. Of course, Mrs. Smith's pic-
ture is, in his opinion, the best
which would be exhibited, but in
order to take the prize It should
have a suitable frame, and the par-
ticular frame in question, will cost
Mrs. Smith $£14.90. The original
amount pald for the picture was
$3.98 so that the completed work
would cost Mrs. Smith $18.98.

Incidentally, it is usually the
practice to deliver these pictures
made on & curved mount. The

agent uses this ag an argument to
assure the customer that no local|
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farmer can supply the necessary
curved glass to give this the best
effect, and that his firm is the only
one equipped to supply this charac-
ter of frame.

When the finished framed picture
is finglly delivered, Mrs. Smith
doesn't llke it, she isn't pleased
with it, she i{s satisfled in her own
 mind that she has been drawn into
'a trap from which she does not
know how to escape and usually
ends up by taking the picture and
paying the price. Sometimes she
may have the coursge to refuse to
take it, and then, of course, she re-
celves the customary threatening
letters from so-called collection
agencles, which are in reality writ-
ten in the office of the Golden-Op-
portunity Art Studios, and in the
end she usually pays, puts the pic-
ture away, and charges the whole
affair up to experience,

The foregoing is a recitation of
an actual happenipg within the past
month in Manchester. This woman
had the courage to tell the Cham-
ber of Commerce. There are prob-
ably dozens and even hundreds of
others who will never tell.

The Chamber 1s interested for
fwo reasons: In the first place
|this particular agent told a delib-
erate fglsehood, and deliberately
misrepresented the facts in stating
that an exhibition would be held in
the Chamber of Commerce rooms.
As a matter of fact, the Chamber
has been seeking connection with
these agents for some time, but has
naver been able to catch up with
tham, The local police have been
notified and anyone having an ex-
perience eimilar to Mr.. Smith's
should either call the Chamber of
Commerce, or call the local police.

The advice of the Chamber to
anyone who really wants an en-
larged portrait made, is to go to
some dealer of known rellability
and where they can get what they
pay for.




